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About Lisa Holton: Lisa Holton has written for newspapers, magazines, 
books, film and video for more than 25 years. A newspaper journalism 
graduate of Northwestern University, Lisa has worked as a Business 
Editor and reporter for the Chicago Sun-Times, an editor at Thomson 
Media and for the last 10 years, head of The Lisa Company, a writing, 
editing and research company.  
 
Lisa is a specialist in business, workplace and investing topics and has 
authored or co-written 13 books. In 2005, she became a contributing 
writer for the Financial Planning Association on consumer finance and 
retirement planning issues. Holton has written for a variety of national 
magazines and newspapers including Corporate Board Member, the 
American Bar Association Journal, Parents, American Demographics, 
Latina, Working Mother, the Boston Globe and the Chicago Tribune. 
She is also a busy writer for corporations, associations and universities 
worldwide. 

 
About The Lisa Company: The Lisa Company was founded in 1998 to 
produce great copy for publications in print and on the Web. Since 
then, our business has expanded to support corporations and 
universities with print, Web and video communications.  
 
 
Our Services: 

• Books 
• Brochures/Booklets 
• Communications Support 
• Corporate Blogging 
• Corporate Histories 
• Custom Publications 

 

• Editorial Services 
• Ghostwriting   
• Newsletters 
• Scriptwriting 
• Web Content 
• White Papers 

 
 
Our Approach: Every assignment we bid for starts with one very 
important question: “Who’s your audience?” We don’t always get a 

http://www.thelisaco.com/testserver/Books_Lisa_Holton.htm


clear answer the first time we ask, and that’s OK. It’s part of our job to 
help clients find the answer. Audience determines everything – who 
will read the article, who will pick up [and act on] your project, who 
will benefit from your report or event, who will run to the bookstore to 
buy your book. “Who’s your audience?” may confirm the exact details 
of the project you would like us to help you do – or it may give you a 
completely different and more productive direction. 

 
Recent Corporate/Nonprofit Clients:  
 
The Lisa Company serves editorial, corporate and nonprofit clients 
worldwide: 
 
A A R P  •  A . C .  N i e l s e n  •  A m e r i c a n  A c a d e my  o f  
Pe r i o d o n t o l o g y  •  A m e r i c a n  A i r l i n e s  C u s t o m  P u b l i s h i n g  •  
A m e r i c a n  B a r  A s s o c i a t i o n  •  A m e r i c a n  C o l l e g e  o f  
P h y s i c i a n s  •  A m e r i c a n  M e d i c a l  N e w s  •  A m e r i c a n  
D e m o g ra p h i c s  •  A m e r i c a n  L u n g  A s s o c i a t i o n  •  A r t h u r  
A n d e r s e n  •  B l u e  C r o s s  B l u e  S h i e l d  A s s o c i a t i o n  •  B o s t o n  
G l o b e  •  C C H  I n c .  •  C a r d i n a l  H e a l t h  •  C h i c a g o  Tr i b u n e  •  
C ra i n ' s  C h i c a g o  B u s i n e s s  •  C o r p o r a t e  B o a r d  M e m b e r  
m a g a z i n e  •  D e Pa u l  U n i v e r s i t y  •  E l e c t r o n i c s  f o r  I m a g i n g  •  
E u r o  R S C G  Wo r l d w i d e  •  F i n a n c i a l  P l a n n i n g  A s s o c i a t i o n  •  
G a r r e t t  E va n g e l i c a l  T h e o l o g i c a l  S e m i n a r y  •  G r a n t  
T h o r n t o n  •  J o h n  M a r s h a l l  L a w  S c h o o l  •  Ke y  P r o f e s s i o n a l  
M e d i a  •  L a S a l l e  B a n k  •  L e a r n i n g  Po i n t  A s s o c i a t e s  •  
L o yo l a  U n i v e r s i t y  •  M a r k e t i n g  N V P  •  M o t o r  C o a c h  
I n d u s t r i e s  •  N a t i o n a l  A s s o c i a t i o n  o f  R E A LTO R S  •  N u ve e n  
I n ve s t m e n t s  •  Pa r e n t s  M a g a z i n e  •  P r o t i v i t i  
K n o w l e d g e L e a d e r  •  Ro b e r t  M o r r i s  C o l l e g e  •  s 2  m a r ke t i n g  
+  c o m m u n i c a t i o n s  •  S e a r s  Ro e b u c k  a n d  C o .  •  S o c r a t e s  
M e d i a  •  S o u t h e r n  P r o g r e s s  C u s t o m  P u b l i s h i n g  •  
S p e n c e r S t u a r t  •  U n d e r w r i t e r s  L a b o ra t o r i e s  •  U n i v e r s i t y  
o f  I l l i n o i s / I l l i n o i s  E ye  a nd  E a r  I n f i r m a r y  •  W h i r l p o o l  
C o r p .  •  Wo r k i n g  M o t h e r  •  Wo r k i n g  Wo m a n  •  W O RT H  
I n t e r a c t i v e  
 
Our Books:  
 
For Members Only: A History and Guide to Chicago’s Oldest Private 
Clubs, Lake Claremont Press, Spring, 2008.  
 
Everything Mortgages Book: Find The Perfect Loan To Finance The 
Home Of Your Dreams, Adams Media Corp., August 2008. 

 
Accelerated Disruption: Understanding the True Speed of Innovation, 
Easton Studio Press, 2007. 
 
The Encyclopedia of Financial Planning, FPA Press, November 2006.  
 



Rental Property Investing: Know When to Buy, Hold and Flip, Socrates 
Media, 2006. 
 
Marketing by the Dashboard Light by Pat LaPointe, Marketing NPV, 
2005.  
 
Are You Ready to Incorporate?  Socrates Media, 2005. 
 
Buying a Franchise, Socrates Media, 2005. 
 
College Majors that Work – A Step-by-Step Guide to Choosing and 
Using Your College Major by Michael Viollt, Octameron Associates, 
2004. 
 
The Essential Dictionary of Real Estate, by Lisa Holton, Barnes & Noble 
Books, 2003. 
 
100 Ways to Cut the High Cost of Attending College by Michael P. 
Viollt, Cooper Square Press, 2002. 
 
Strategic Planning for the Family Business by Randel S. Carlock and 
John L. Ward, Palgrave Press, 2001. 
 
How to be a Value Investor by Lisa Holton, McGraw-Hill, 1999.  
 
 
Contact: 
 
Lisa Holton 
The Lisa Company 
Writing, Editing and Research 
2327 Brown Avenue 
Evanston, IL 60201 
v. 847.869.7106 
c. 847.691.6401 
Lisa@TheLisaCompany.com 
www.TheLisaCompany.com
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